
1. This competition (the “Competition”) is organised by Time Out England Limited (“Time Out”) 
and the Museum of Brands, Packaging and Advertising. We want you to send us a proposed 
cover design for the Time Out London magazine with the theme “My London: the city through 
your eyes” (the “Entry”).  
 

2. Copyright in all Entries submitted for this Competition remains with the respective entrants. 
However, entrants agree that by submitting an Entry to the Competition, they grant Time Out 
a royalty free, perpetual irrevocable worldwide licence to use and republish their Entry. This 
includes sharing the Entry through social media and publication by Time Out worldwide in any 
of their publications, their websites and/or in any promotional material. You agree that we 
may cut, edit or arrange your Entry where appropriate to appear in print or on-line. 

 
3. Each entrant warrants that they are the original creator of the Entry.  

 
4. The winner may be required to participate in publicity relating to the promotion which may 

include having his/her photograph taken for promotional and press purposes.   
 

5. It is the responsibility of the entrant to obtain any publication rights and/or release rights 
before Entries are entered into the Competition. Time Out will not accept any responsibility 
for the publication of Entries which do not have publication rights and/or release rights 
cleared by the creator of the Entry. Publication rights and/or release rights may need to be 
cleared by the creator if they include the names, likenesses, photographs, videos or similar of 
any individual without their express permission.  
 

6. Each entrant will be provided with Time Out’s logos and assets (the “Time Out Content”) in 
digital form in order to create their Entry and each entrant hereby warrants that it will only 
use the Time Out Content in accordance with this Competition and for no other purpose. Each 
entrant further warrants that it will not make the Time Out Content available to any other 
third party nor will it use the Time Out Content in any way that would be negative or 
prejudicial to Time Out’s brand. Each entrant will fully indemnify Time Out for any loss 
incurred as a result of any breach of this Clause 6 by an entrant. 

 
7. Time Out accepts no liability for any loss or damage howsoever caused, including but not 

limited to indirect or consequential loss or damage or personal injury (with the exception of 
death or personal injury caused by Time Out’s own negligence) suffered or sustained in 
connection with the Competition. 

 
8. If an act, omission, event or circumstance occurs which is beyond the reasonable control of 

Time Out which prevents Time Out from complying with these terms and conditions, Time Out 
will not be liable for any failure to perform or delay in performing its obligations. Time Out 
reserves the right to modify, delay, postpone or cancel the Competition in the event of 
circumstances outside of its reasonable control. 
 

9. By entering the Competition, all entrants consent to the processing of their personal data by 
Time Out for the purposes of administration of this Competition. 
 

 
 

 


